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Young Creatives is an ambitious, youth-led creative skills development programme designed to inspire and 
empower 150 young people in Milton Keynes over a two-year period. The programme will also reach 1500 
children and young people through audience engagement in a diverse range of events and activities. MK 
College is delivering the Programme in partnership with Artswork (The ACE Bridge Organisation for  
Cultural Education Partnerships in the South East), Milton Keynes Council, and MAKE (MK’s Cultural  
Education Partnership led by Arts & Heritage Alliance Milton Keynes). 

Young Creatives uses creative and cultural activity to develop transferable skills such as teamwork,  
confidence, communication, digital literacy, resilience and innovation. The partnership believes these skills 
and behaviours contribute to young people’s sense of well-being and their future success in further skills, 
education or training and ultimately to fulfilling careers.

The programme was  being regularly evaluated by Flow Associates who captured the key turning points 
from the start of the programme until March 2020. Flow Associates’ workshop-led approach, drawing on 
theory of change models, has helped the programme deliver transformative effects of arts in young  
people’s development. It is a core ambition of the work and we are delighted to see the  
progression each participant has made on their individual and collaborative journey. 

‘Milton Keynes, where creative experiences and opportunities transform lives’ 
Milton Keynes will be an internationally recognised creative and cultured city, known for 
the excellence and diversity of its borough-wide, year-round cultural offer. As a city, Milton 
Keynes will offer residents and visitors an inclusive cultural identity, where creative  
experiences and opportunities transform lives.  
(Milton Keynes Council – Creative and Cultural Strategy 2018 -2027)

The programme has several potential policy impacts. Firstly, it is anticipated that the skills and behaviours 
developed through a cultural and creative programme will help young people prepare for careers across all 
sectors. Employers report, that as the world of work changes rapidly, collaborative and collaborative prob-
lem-solving skills are highly demanded. This programme will shine a spotlight on the power of creative and 
cultural activity in developing employability skills.

 1/ Programme Overview

Secondly, formal education has seen an erosion of creative and cultural content and whilst many senior 
education leaders understand the value of arts and creativity within the student experience, the reality of 
severe funding constraints and a complex and crowded accountability framework means that cultural  
capital is often neglected and under developed. This programme explores the impact of a cultural and  
creative experience alongside different vocational skills pathways in a further education context.  
Furthermore, through participants cascading their skills and reaching out to other contexts including 
schools and community groups, it is hoped to create space for professional educators to reflect on how  
creativity can find a place in their curricula.

Thirdly, the programme will engage with a range of stakeholders including schools, individual  
artists and creative organisations in order to maximise the city’s creative community network, illuminating 
the importance and added value of partnership and sharing expertise to inspire and empower young people.
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This Young Creatives Programme specifically aims to:

• Enable a core group of diverse young people to develop project management, leadership,  
employability and life skills by supporting them to work with local cultural organisations to co-design 
and co-deliver creative projects for children and young people

• Enable a youth-led ethos with empowered young people taking the lead, working in teams, making 
decisions and taking pride, resulting in personal development, resilience, confidence and creative  
enrichment for young people of Milton Keynes 

• Support children and young people to feel confident accessing the MK creative and cultural  
community 

• Influence the MK Skills Strategy to embed arts and cultural provision by engaging local primary and 
secondary children in school or venue-based workshops designed by the Young Creatives as  
participants and audiences

• Deliver to the MK Creative and Cultural Strategy 2018-2027 and MK Futures 2050 
• Strengthen and embed opportunities for creative education by ensuring participating schools 

 register for Artsmark 
• Support skills development and educational progression by enabling children and young  

people to achieve Arts Award certification
• Strengthen the MK CEP by building strategic partnerships with Milton Keynes Council Economic  

Development and Milton Keynes College
• Strengthen MAKE’s relationship with MK College, arts organisations and schools  
• Establish a platform (potentially including digital) for young artists to showcase their work

Programme Aims

Evaluation of cohort 1 enabled a review of the delivery structure to ensure participants could  
develop the confidence more quickly to determine and lead their own programme. The revised model is 
shown in Figure 1:

Delivery Model

Phase Outcome

Induction

Introduction and team building 
Including:
• Introduction to Bronze Awards
• Introduction to the creativity in the workplace and careers in the arts (Worktree)

Explore and experience Participant commissioned Artists input & cultural visits

Produce and plan Cohort vision and interests are identified alongside attending cultural events in the 
community, setting up a timeline

Delivery Production of work and ideas become reality

Sharing and working with 
younger people

Identify a group of younger children either in school / faith group or home-school who 
would like to complete a Discover Award and engage in workshops and investigations

Discovery awards Deliver the awards and promote outcomes

Sharing with new cohorts 
and independent pathways

Promote outcomes and inspire others 
Create legacy resources and carry skills into the next phase of their individual journey

Figure 1. Delivery programme
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Cohort Profiles: Most participants have an identified learning difference or disadvantage  
characteristic which would increase their risk of failure.

Cohort 1: 11 students were recruited as a result of an open advertisement to students across the College. 
The students were at levels 2 and 3 and came from social care, media, drama, art and  
music. 

Cohort 2:
Group A: Radcliffe School ran an after-school session open to all students from across year 12 and 13. A 
specific organisational aim was to demonstrate the value of project-based work and delivery of Arts Awards 
in the school. 
Group B:  15-20 young people at Milton Keynes College otherwise at risk of leaving the education system 
and becoming NEET (Not in Education, Employment or Training). The cohort was diverse, drawn from a 
range of home schooled, English for Speakers of other Languages and NEET backgrounds. They did not 
“fit” into a mainstream programme where their chances of success would be low. A specific organisational 
aim was to pilot a study programme, based on the Young Creatives model developed through Cohort 1, that 
would support young people at risk of dropping-out of education and which combined student-led creative 
and cultural project-based learning alongside the underpinning English and Maths to required progress into 
a specified career pathway by September 2020.

Table 1 presents the engagement metrics to date. It was anticipated that the achievement of Arts Awards 
would be weighted towards the second half of the programme as a formal process had to be executed to 
establish the systems and structures required for accreditation. The national lockdown, due to Covid-19, 
interrupted activity from March 2020. 

Table1: Engagement Levels (Target is for the full programme)

Students in each cohort were empowered to commission artists and undertake visits to broaden their  
creative knowledge and skills and to stimulate their thinking about activities and projects they could lead.  
It was acknowledged in the review of Cohort 1, that students were over-led in this process and a  
different approach was adopted for Cohort 2 in which structured awareness sessions were used to trigger 
student-led exploration of possibilities ahead of the ‘explore and experience’ phase of delivery. 

Activities

 2/ Key Metrics

Cohort Participants
Target: 50

Participant Engagement 
Target: 1500

Bronze Arts 
Awards
Target: 50

Discover Arts  
Awards
Target: 100

Cohort 1 11
Art in The Park: 300
Willen Primary School: 60

Cohort 2 (A & B) 39

MK After Dark -CMK Exhibition: 20
Makerspaces MK College: 700
Virtual Summer exhibition: 1288
Worktree: 52

 34  24 
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Cohort 1 commissioned 8 workshops from artists and worked with Chiba Creative to make a mural and the 
Young Creatives video which was shown on You Tube and at their end of project event in Silbury Campus. 
This video captured their learning journey and the difference it had made to their perspective on project  
delivery and planning skills. They also enjoyed working with Willen School to produce a mural designed 
with the children themselves and capturing their thoughts about the environment.

The 2 groups in 2019 -2020, Cohort 2, had commissioned 17 artists across a diverse range of skills including 
pottery, soundscapes, projection art and street art, as well as dance. Two workshops were postponed due to 
lockdown. A summary of the artists is provided at Annex 1. 

Cohort 2 worked with the artist Thomas Gray to develop a pop-up exhibition in Central Milton Keynes as part 
of the “MK After Dark project “ and the MK College group wrote and recorded “Rabbit” an impactful  
soundscape installation to be played alongside the visuals to give a sense of menace in May 2020.  
The group had visited MK Gallery and negotiated exhibition space – however due to Covid this was halted. 
From 11 September to 11 October some of the Young Creative’s work was showcased at the MK Gallery  
Project Space exhibition, Young Painters MK. The work was also given a zone in the MK College virtual  
exhibition in June 2020 where the images and soundscapes were integrated. Links to the exhibition were 
promoted across the city and over 2000 views were recorded.

MK College based group established Makerspaces across the college campus. Makerspaces are  
collaborative work spaces for making, learning exploring and sharing that use high tech to No tech tools. 
Creative activities were hosted, and staff and students from across the College were encouraged to use the 
space to work creatively to solve problems or simply enjoy being creative and some 700 students took part in 
a range of activities. These activities led to a complete reworking of the College’s employability preparation 
training for all study programme students. An entirely on-line module was reshaped to include a face-to-
face creative team activity.

The two groups of  Young Creatives both engaged with  
ARTificial reality, and shared some feedback and  
imagery from the trips below:

“It’s my first time at MK Gallery and  
I’ve really enjoyed everything we 
got to do here

“

Student - Cohort 1, Radcliffe Sixth form 

“I’ve never used VR before - it was 
really interesting to see how you  
can use different mediums to  
create different art

“

Student - Cohort 2 

The trip was a great experience for both groups and has inspired 
them to think more widely about the arts and creativity.

This contact with professional artists from the beginning introduced participants to arts they had not  
encountered before including dance, cardboard sculpture, Street Art and Projections/multi media. This  
approach broadened participants’ understanding of options and led to the development of Projection  
installations, a medium which was previously unknown to the cohort. 

In a different example, participants helped organise a Creative Career workout session at Radcliffe School 
where thirteen employers answered questions about their own career choices and why creativity matters in 
their sector.
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Plans for a student-led project at Oakgrove School (building on the project with Willen Primary School) 
were suspended due to the national lockdown. 

The lockdown also interrupted the commissioning of artist-led activities; three already booked events were 
cancelled and no further events have been commissioned. 

Groups A & B in cohort 2 developed their projects independently, working towards a collaborative  
exhibition scheduled to run in the MK Gallery space in May 2020 at which point the College and school 
groups would have come together. Group A, from the Radcliffe School curated and presented their element 
‘After Dark’ as a pop-up exhibition in the Central Milton Keynes shopping centre Centre:MK ahead of  
lockdown. The exhibition featured projections from students that show the “darker side” of life in the city 
and feeling vulnerable. The College group contribution, a soundscape piece, drawing on their work  
exploring safety as experienced by teenagers in the context of increased gang and knife crime across the 
city was unfortunately postponed due the first lockdown. 

Whilst coming together as a group was not permissible during lockdown, with the support of the College’s 
Creative Arts technical team the College based cohort was able to curate an on-line exhibition within a 
virtual gallery as part of MK College’s Summer Exhibition. Unfortunately, Radcliffe School made the very 
difficult decision to suspend Cohort 2A at the beginning of the national lockdown. 

In the Autumn of 2020, some of the work from Young Creatives was displayed at the MK Young Painter  
Exhibition from the 11th September to 11th October at MK Gallery. Young Creatives from The Radcliffe 
School and MK College showcased virtual reality painting software and a selection of experimental  
paintings created using Tilt Brushby Google and a room-scale 3D painting, virtual reality application. The 
Young Creatives group were able to demonstrate their initiative, creative skills and resilience after a  
difficult summer. Young Creatives from The Radcliffe School and MK College showcased virtual reality
painting software and a selection of experimental paintings created using Tilt Brushby Google and a  
room-scale 3D painting, virtual reality application. The Young Creatives Project group were able to  
demonstratetheir initiative, creative skills and resilience after a difficult summer.

Agreement had been reached with MK Business Leaders Partnership to engage the Young Creatives with the 
2021 MK Business Achievement Awards. A creative award would be established, and Young Creatives would 
be involved in the judging. The 2020 Awards event went ahead in mid-March, just days before the national 
lockdown, the risk assessment for Young Creatives was such that they did not attend. The 2021 has been 
cancelled but MKBLP is working on a different event to celebrate the innovation and creativity that business 
has demonstrated during the pandemic and there is an opportunity for Young Creatives to be involved.

Online approaches were used to keep Cohort 2, College based students engaged as fully as possible  
and virtual teams’ approach, along with specific 1:1 support from the programme staff and other MK College 
colleagues, ensured that students remained engaged and motivated. The Cohort concentrated on curating a 
virtual exhibition to run alongside the College’s main summer exhibition. This programme provided a rich  
opportunity for developing new employability skills aligned to remote working, technical skills required to 
curate an online exhibition and provided a creative route for participants to express their feelings about  
Covid-19 and the lockdown.

 3/ Covid-19 Impact & Response

Local Artists & Art Organisations were 
involved in the Young Creatives  

Programme between 2019 - 2020

 20+ 
Of participants had never 
visited MK Gallery until 
joining the programme

 41% 
People attended the  

virtual summer exhibition

 1250+ 
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Student feedback from the programme as a whole:

“I learnt that art comes in many more different forms than we think. And it 
can be the most complex or most simple thing there is. So, coming away 
from the trip with learning that there are so many forms of art, it makes you 
appreciate art and look at it in a wider scale. It has allowed me to notice 
art much more. Especially with technology. I would have never considered 
technology as an aspect of art before this trip however now I do.

“
Kristy 

“I most enjoyed the Street Art workshop, because it was a new 
 experience I have never been in before which challenged me.

“

Isabela

“I have gotten better at communicating and putting my ideas out there. Our final project was 
highly collaborative and took the full team engaging to finish it. Being in such a supportive 
atmosphere has allowed me to gain confidence in my ideas and has given me the  
confidence to put them forwards.

“

Charlotte
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“Working on a large project such as this  
definitely helped with confidence, and it felt 
good knowing we made an impact on the  
community with what we did for the school.

“
“I loved the YC project; it expanded my  

knowledge on the growing creative community 
in Milton Keynes. It also allowed me to develop 
key skills used in the workplace such as  
teamwork, time management and organisation.

“
“If you are offered the opportunity to join 

Young Creatives. Take it! Some fantastic 
experiences await you

“

Jo Bainton
Cohort One of Young Creatives 
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All participants have commented by video and through 1-1 evaluation sessions that they have gained a 
great deal from being a Young Creative. For example, the journey of one from being unwilling to put  
forward ideas to now instigating meetings and vocalising her thoughts freely in the group, clearly  
enjoying ownership of her own creativity. She was busy all summer on every work experience opportunity 
available. The group of participants at Radcliffe have all noticeably grown in confidence, as observed by 
one of the tutors involved, Jessica Granger, the Course Leader for Arts. 

Specific activities focussed more explicitly on developing the participant’s employability skills. A busy 
week for the Young Creatives at Radcliffe School ended with a successful careers workout session  
facilitated by Worktree at which 13 employers explained how in their businesses they need creative input 
– these included arts organisations alongside IT companies, landscaping firms and designers. The 12 
young project leaders helped to support the event, greeting guests and helping students from year 10 to 
think about their questions. 

The event had creativity as a key theme and engaged 52 young people to consider where creative  
processes and creative thinking underpin many careers for which you would not initially expect to need 
these vital skills. 

Worktree arranged a successful event for this group of students from year ten as well as lower sixth.  
Employers included: Lynx Networks Plc, Destination Milton Keynes, National Locums, Rochelle White 
Agency, Mirus IT Solutions, Mercedes-Benz, Secklow Sounds Radio.

Creative projects required robust project management by the cohorts, enabling them to work together to 
demonstrate a range of skills. Negotiating space in the Centre:MK and MK Gallery to host their exhibition 
involved preparing a specific presentation and pitching to executives is another good example of  
participants developing and displaying wider employability skills. 

The programme has showcased different work settings and career opportunities to participants.  
A shadowing placement was offered by the Project Coordinator who was working for a theatre company. 
The young person experienced a live, professionally-run technical rehearsal and dress rehearsal,  
influencing her decision for university from Music Performance to a more production-based course that 
will support her in wider career prospects. In addition, the opportunity afforded to work with MK Business 
Leaders Partnership will build new relationships, exposing participants to employers they would 
otherwise not have access to, and expose employers to young people.

The students are already able to articulate how the skills they developed could apply in a work  
setting and in real life within the world of work. 

Young People

 4/ Impact

Feedback from after the Worktree Careers workout event: 

“I enjoyed finding out about how to 
run your own creative business as 
well as working for a company 

“

Amelie “It helped me understand the  
importance of creative jobs and 
what I may want to do  

“

Maisie 
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“We are so grateful that Sasha had this amazing opportunity to broaden her  
horizons and help her local community through art. She has blossomed from a 
shy student into a young artist who is not afraid to lead a group in the direction 
she feels is appropriate for the proposed audience.”

of participants in Cohort 1 progressed 
to further or higher education and those 
who progressed within MK College 
have contributed to cohort 2 as mentors 
and learning coaches. Engaging in the 
programmehas undoubtably supported 
transferable skills development.

100% 

“I most enjoyed the projection art with Thomas Gray. This is because it was very 
different to any art I had seen before. It was a whole new experience which 
meant everything we was being taught was new and interesting.” Kristy

“I have gotten better at communicating and putting my ideas out there. Our  
final project was highly collaborative and took the full team engaging to finish it. 
Being in such a supportive atmosphere has allowed me to gain confidence in my 
ideas and has given me the confidence to put them forwards,” Charlotte
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 4.2/ Milton Keynes
Before the national lockdown, teachers at the participating schools, Radcliffe and Willen  
Primary Schools,  reported a greater appreciation of the benefits of project-based creative learning to a  
student’s wider school experience. This is encouraging in winning hearts and minds of senior leaders and 
timetable gate-keepers. Relationships have been developed with a range of partners to support the  
programme and provide opportunities both to widen participation and extend the reach of the programme. 
These partners include – Milton  Keynes Gallery, MKIAC, Willen Primary School, Radcliffe School, MK Youth  
Faculty, OYAP, Arts Emergency, Motus, MK YOT, Sunshine International Arts, A Word in Edgeways, Pauline 
Quirke Academy, Oakgrove School, SOFEA, Big Shop Friday, and the MK Christian Foundation. 

The opportunity to partner with MK Business Leaders Partnership (which is anticipated to roll-forward to 
the 2022 awards) and linking Young Creatives to award-winning businesses in Milton Keynes is a powerful 
one. It will create new networks, breaking down artificial barriers between arts and cultural organisations 
and commercial businesses. And it will place young people at the heart of this relationship revolution.  
Furthermore, the MK Business Achievement Awards are a fantastic platform for leading MK business to 
articulate the importance of creativity in their workforce. The MK After Dark project aimed to enable our 
Young Creatives to share their insights and voices to illuminate the components of feeling safe. They wanted 
their work to be seen in a way that could be used to influence powerful stakeholders and decision makers.   
If the exhibition had happened as they planned, the visitors would have included members of the Police and 
policy makers.  This would have given them a unique opportunity to influence planning of services for Milton 
Keynes and have a platform for young people’s concerns. 

Groups A & B in cohort 2 developed their projects independently, working towards a collaborative exhibition 
scheduled to run in the MK Gallery space in May 2020 at which point the College and school groups would 
have come together. Group A, from the Radcliffe School had additionally requested that ‘After Dark’ could 
use a pop-up exhibition in the Central Milton Keynes shopping centre Centre:MK ahead of lockdown. They 
wanted to use an area where people who would not usually go to an Art Gallery would also see their work.

The planned exhibition aimed to feature projections from students that show the “darker side” of life in the 
city of Milton Keynes where its landscapes and underpasses can become dark and threatening places for 
young people. The College group contribution, a soundscape piece, drew on their dramatization exploring 
the vulnerability experienced by teenagers in the context of increased gang and knife crime across the city. 
This blended physical display of project and soundscape was unfortunately postponed due the pandemic 
and was included in the college’s virtual exhibition in June 2020.

 4.1/ Milton Keynes College
There has been substantial strategic impact for MK College. 

The benefit to students learning from cross-curriculum projects have been brought to life. Relationships  
developed between staff and students who would otherwise not have encountered each other. It has been 
an inspirational lesson for collaborative working and relevant to real world vocational scenarios.  
Cross-curricula, creative project-based activity is now a central feature to all study programmes, impacting 
on 3,000 young people each year.

The impact of Makerspaces in showcasing the power of creativity and collaborative problem solving has led 
to a new approach to delivering employability training for study programme learners. An entirely on-line 
programme has been replaced with a blended programme which includes mixed groups of students working 
together to solve work-place problems.

The College’s specific provision to support those young people at risk of becoming NEET has been reshaped 
to have creative and cultural activities at its core, alongside the necessary English and Maths support and 
vocational tasters. This provision was expanded for 2020/21 and is a concrete example of reshaping  
curriculum provision to deliver a flexible and inclusive creative programme.
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 5/ Learning Points
Whilst the volume of artist contribution increased it was still insufficiently diverse and missed  
opportunities for building a larger and stronger local network of creatives for the participants.  
The local creative and cultural community is willing and able to support and mentor young people and this 
should be explored more fully in the next phase to ensure sustainability.

MK College staff are highly skilled in supporting and empowering young people. They have a demonstrable 
track record in transforming the future prospects of students from diverse backgrounds. This is evident in 
the individual impact on participants. With the project leader’s support, they thrived and became more  
confident learners with an appetite to continue their learning and development. 

The College Creative Arts department is engaged with the sector through various networks locally. It has 
insufficient experience however in commissioning established artists and creative networks to work in 
student-led projects and opportunities were missed for partnering with individuals and organisations. The 
sessions involving artists and external organisations were well-designed and impactful and increased in 
Cohort 2, but the programme would benefit from a higher volume and broader range of contributions. It 
would be helpful to draw on the expertise within other creative and cultural organisations to understand 
how to tackle this.

The intention during Cohort 2 was to establish a social media presence and begin to build a library of media 
to promote and share the outcomes of the programme: The social media groundwork has been undertaken, 
and participants valued the specialist input in helping them shape social media activity. More research is 
needed to maximise personal and collective impact. There appeared to be a disconnect between preferred  
channels of participants and partners and digital inequality created some challenges. MK College  
provided IT equipment to students who needed it during lockdown, but nonetheless home circumstances 
made virtual working very challenging for some. Understanding this will be a critical part of tackling the 
range of barriers which make it  difficult for young people to participate in culture despite the number of 
venues in the town. 

Progress in developing digital channels and a digital platform has been slow, in part due to the Covid impact 
described in this report, and also because the development of an effective platform is more complex than 
envisaged when scoping the programme. Resource could be reprioritised towards this in the next phase of 
the programme. However, it has become clear that the ongoing maintenance and curation of such a platform 
requires resource beyond the life of the programme. 

Commercial (albeit not-for-profit) products exist, such as www.creativeportal.co.uk and  
partnering with a like-minded organisation may offer a way forward.
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The Young Creatives funding has enabled Milton Keynes College staff, and MAKE members to be trained to 
deliver Artswork awards at Bronze and Discover levels. This has led to new relationships and venues being 
identified for partnerships. The main cohorts have attained bronze level awards and engaging  
resources have been developed to support this work. Moving forward this can be applied in schools and in 
2020 a group of ESOL students achieved the Bronze awards and children at Willen Primary School achieved 
Discover awards choosing a topic that linked environmental issues to images. Young people have really 
enjoyed their work and the opportunity to get recognition for their work.

Artswork Course Promotion



 6/ Next Steps

The impact of Covid-19 has been far greater than envisaged in March 2020. The plans for recruiting  
cohort three were well developed with the aim to recruit a mixed cohort, targeting children and young  
people from the most disadvantaged areas of Milton Keynes, as well as their peers from higher socio- 
economic backgrounds. The cohort was planned to run from Easter 2020 to October/November.

Positive conversation had taken place with LGBTQ+ youth, Woughton Community Council, two additional 
schools, (Oakgrove and Ousedale) SOFEA and the Christian Foundation, the Home Education Network and 
other curriculum areas across MK College. Furthermore, enquires were received directly from people who 
had seen social media coverage and Young Creative Alumni who are particularly keen to develop Secret 
Selfie. The Secret Selfie project was run by The MK Gallery for young people during the summer and MK 
College students were encouraged to engage with it as a progressions route.

There were emerging discussions about developing an on-line group and the experience of lockdown has 
certainly raised the profile of virtual approaches across the creative community. 

The reality of the impact of the Covid-19 pandemic means that educational establishments have had huge 
challenges in dealing with the here and now and there has been insufficient capacity across schools and 
college to restart the programme. 

Our review of Cohorts 1 and 2 has led us to review both the quality of the artistic input and the leadership to 
enable the students to gain the confidence, skills and experience to think ambitiously and creatively.  
The quality and range of the initial inspiration and challenge are critical for such a youth led creative project. 
Students in the College’s Cohort 1 and 2 made relatively safe choices and evidenced that the lack of  
experience in commissioning artists had not enabled the students to think beyond their initial ideas.  
The importance of this was demonstrated clearly by the complete change of direction taken by Cohort 2 at  
Radcliffe School, moving from an initial festival or community bus concept to a projection exhibition in  
Milton Keynes Gallery, after they had seen the work they could achieve in collaboration with the  
inspirational artist Thomas Gray. The series of workshops gave the students pace and focus in the early 
stages that then made the potential outcome a more informed experience. This has lead us to propose a new 
structure and project lead for Cohort 3.

A workshop, facilitated by Offset (a consultancy based in Milton Keynes run by Victoria Mayes and Tara 
Page), took place on November 25th 2020. This workshop was aimed at building on the findings of the 
interim report and feedback from the programme sponsors to co-create an action plan for the remainder 
of the programme.
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Thomas Gray Digital Art Workshop, Radcliffe School



Annex 1:  Artist Engagement Summary

Cohort 1 Summer 2019 Their specialism What they provided 
Jessica Rost Fine artist, 3D specialist, 

welding and sculpture, Cardboard sculpture

Stuart Moore Sound artist Listening, experimental sound creation

Motus Dance organisation Movement and contact improvisation workshop 

Jessica Rost Fine artist, 3D specialist, 
welding and sculpture, Drawing from life, observation skills 

Rachel Wright Fine Artist, mixed media Stop motion animation

Chiba Creative 
Freelance mural artist, 
branding, illustration and 
film 

Commissioned to help realise mural idea and film

Josh Gurner Film and media  
professional

Support for film and media work during commission 
period

MKIAC Milton Keynes Islamic art 
and culture organisation 

Collaborators for hosting mural on exhibition boards 
at cultural event 
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Cohort 2 Radcliffe  
Autumn/Spring 2020 Their specialism What they provided 

Sophia Ghory Makeup Artist Body art trying both organic materials and  
professional makeup 

Andrew Macdermott Ceramic artist Pottery 

Thomas Gray 
Projection, light 
installation and  
site-specific work 

Workshop on projection 

Willie Robb Photographer Photography workshop; composition and thirds 

Ciara Callaghan Textile and community 
artist Temori Balls and project management discussion 

Natalie Oliver (Marketing) MK College Marketing 
manager

Marketing delivery with follow up communication 
sent afterwards

Thomas Gray Projection and light  
installation artist

Commissioned to support realisation of projection 
idea

Simon Bradford Sound Artist Commissioned to support development of 
installation piece to include a soundscape and audio

Cohort 2 - MKCollege  
Project 1 Autumn/Spring 
2020

Their specialism What they provided 

Drum United A mindful drumming  
organisation Confidence building and mindful drumming 

Andrew Macdermott Ceramic artist Pottery (creative confidence building)

Rejoice in your Voice A beatboxing vocal training 
organisation Beatbox workshop (confidence building) 

Linda Dunscombe writer, scriptwriter,  
filmmaker Creative writing workshop 

Andrew Macdermott Ceramic artist (Which led to development of the Rabbits piece)

Ciara Callaghan Textile artist Glazing the fired ceramic work 

Marie Gracie
Runs Scan arts, visual 
artist and resident at MKC 
Bletchley campus

Project management and Temori balls 

Stuart Moore Sound artist Collage workshop 

Motus Dance organisation
Creating sound art, recording the Rabbits piece,  
setting up Monty to continue the work from home 
during lockdown
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OUR PARTNERS
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FOLLOW US ON:
@mkyoungcreatives
@young_creatives19
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Young Creatives Programme
Milton Keynes College
Chaffron Way
Milton Keynes
MK5 6LP
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